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Objectives and Motivation

   Nowadays, business leaders’ responsibility is not limited to the profit maximization anymore. The attitude toward natural, human and social environment must be taken into consideration. The company reputation related to these fields has become a competition asset.

The emphasis on this attitude is even more important with the emergence of a new generation of customers, the ones who do not hesitate to express their opposition to some companies’ commercial practices.

 In fact, the new international economic environment characterized by deep changes, particularly, economic and financial globalization as well as the important regulatory and technological modifications that are taking place nowadays tend to give the priority to other strategic orientations relating to the prospects of sustainable development, and clarifying the societal commitment in managerial practices. 

  The main goal of any company is to ensure its sustainability to the benefit of its customers, its shareholders and its collaborators. A company can become a committed social actor and not simply content itself with being an economic agent generating wealth. It can also get involved and adhere to better positioning itself with regard to the sustainable development which requires the production and sale within the best economic conditions while keeping a good image, namely, its ethical behavior, and by guaranteeing that its products are socially humanly and ecologically correct. 

Scope and Interests

The corporate citizen is an enterprise that belongs to a city and plays its full role in it. It is considered a civic person with rights and duties. The company is therefore a citizen insofar as it integrates the collective dimension of its environment into its economic choices.

   In fact, many people find in the social actions of the private enterprise "philanthropy", "marketing" or "advertising" actions. While those who advocate for a social role of the company can not conceive the private company released from this role and guided by profit alone without any concern for its environment.


  Thus studying this concept seems to be appropriate for both the scientific and managerial community.

   Several axes will be dealt with via this theme:

· Business Ethics
· Company’s social responsibility
· Corporate citizenship and financial performance
· Socially responsible consumer
· Development durable
· economic intelligence
· Relationship Marketing 
· Green marketing
· Renewable Energies
· Information system and data analysis
· Analysis perceptuelle

Scientific Committee:

1- Pr Mohamed BELAFHAILI, University Hassan II ,Casablanca
2- Pr Adil ELMARHOUM, University Mohamed V, Rabat
3- Pr Said HINTI, University Mohamed V, Rabat
4- Pr Abdellatif CHAKOR, University Mohamed V, Rabat
5- Pr Taoufik BENKARAACH, University Hassan II ,Casablanca
6- Pr Hicham BELMAATI, The national institute of social action, Tangier
7- Pr Khalifa MANSOURI, University Hassan II, Casablanca

8- Pr Mohammed QBADOU, University Hassan II, Casablanca

9- Pr Rim BENABDESSALAM, University Mohamed V, Rabat
10- Pr Ahmed REBBANI, University Hassan II, Casablanca
11- Pr Faisal ZAARAOUI, University Hassan II, Casablanca

12- Pr Achraf NAFZAOUI, University Ibno Tofail, Kénitra

13-  Pr Rachid CHAKIB, Director of the Research Center of the Higher Institute of Applied Engineering, Rabat
14- Pr Mohamed KISSI, University Hassan II, Casablanca
Paper Submission:

The submissiveness of the communication propositions: Will make itself under electronic format via    E – mail mohagreg@yahoo.fr . Three evaluators, members of the scientific committee, will value every proposition.

All instructions and templates for submission can be found in the ICCMIT2018 website:

http://www.iccmit.net/. The accepted papers will be published by IEEE and it will appear on IEEE-Xplore. Also, the best articles will be invited to be published again after expansion as book chapter in IGI Book as well as Journal of Information Retrieval "ACM Index journal".

Important Dates:

Authors are requested to consider the following conference important dates and deadlines.

	Full paper submitted for revision in electronic form


	Feb.  01, 2018

	Notification of acceptance


	Feb. 15, 2018

	Conference registration


	Feb. 15, 2018

	Final paper submission and author's camera ready paper
	March 2, 2018

	Conference Dates


	April  2 - 4, 2018


Contact us: Pr. Bassiri Mustapha Vice-President ICCMIT18 for Africa / the Middle East and the Francophone States E-mail: bassiri.mustapha@gmail.com
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